
Another vibrant  
year in St Albans
It is a pleasure to welcome you to this year’s Annual 
Report and to celebrate what has been a vibrant and 
successful year for St Albans City Centre BID. Over the 
past twelve months, the city centre has been alive with 
activity, colour and creativity, reflecting the energy and 
ambition of our business community.

A particular highlight was our collaboration with  
St Albans Cathedral to deliver the Alban Day: Pilgrimage 
and Festival celebrations for the first time — a joyful 
occasion that brought the city together and showcased  
St Albans at its very best. 

Our events programme continued to delight residents  
and visitors alike. The Crazy Golf Weekend celebrated  
St Albans as the birthplace of the Ryder Cup, while 
families enjoyed a brand-new experience with our  
pop-up beach at the Civic Centre. We were especially 
proud to be Gold Winners in the inaugural National BID 
Awards for our George Street Gin and Jazz event.

Throughout the year, the city was awash with 
colour, with floral planters and barrier 
baskets complemented by eye-catching 
banners and bunting that welcomed 
visitors and celebrated our rich history.

Our ever-popular bespoke trails for 
Easter, Alban Day, Halloween and 
Christmas once again proved highly 
successful, showcasing 40 city centre 
businesses and encouraging people to 
explore all that the city has to offer, which 
generated positive national press coverage. 

Looking ahead, I am delighted to announce that  
St Albans City Centre BID will go to ballot in October 
2026 for a third term, covering 2027–2032. In the coming 
months, we will be seeking levy payer feedback to help 
shape our priorities and the future of St Albans city centre.

Sarah Gillow
Chair of St Albans City Centre BID

Winning Gold at the  
National BID Awards!
The National BID awards honour 
the innovation and impact of BIDs 
across the UK, showcasing initiatives 
that contribute to improving the 
trading environment.  We were 
delighted that our much-loved 
George Street Gin and Jazz event 
won Gold!  It is a collaboration 
between George Street Businesses 
and BID.

Pop-up Golf
The BID celebrated St Albans as  
the birthplace of the Ryder Cup with  
a two-day Crazy Golf event, working 
with the Samuel Ryder Hotel to 
highlight the city’s sporting heritage.

Valentine’s  
Day Hearts
Seasonal highlights 
included our large 
illuminated hearts placed at key 
points around the city for our 
Valentine’s Month of Love, and 
culminated with the return of the 
7.5-metre BID Christmas tree.

ANNUAL SUMMARY
2025/2026

Alban Day
We collaborated with  
St Albans Cathedral to deliver the 
Alban Day: Pilgrimage and Festival 
celebrations for the first time, a 
joyful occasion that brought the city 
together and showcased St Albans’ 
rich history at its very best. 



Marketing & Destination Management 

120 Pieces  
of PR coverage

100%  
increase

25 
Adverts

Hanging banners and planters
Floral planters and barrier baskets complemented 
by eye-catching banners and bunting created  
a vibrant welcome for visitors across the 
city, celebrating our rich history and 
reinforcing a strong message of care 
and pride. 

The BID promotes St Albans and its BID businesses to local, UK and international audiences through  
a wide range of initiatives to increase awareness, footfall, and customer engagement.

By enhancing the natural beauty of St Albans’ historic environment, the BID invests in visual  
and experiential improvements that encourage people to spend more time in the city.   

�4 trails, 2,000+ participants 
and 765 prize draw entries 
Our ever-popular bespoke trails for Easter,  
Alban Day, Halloween and Christmas 
showcased 40 city centre businesses and 

encouraged people to explore all that the city 
has to offer.

Enjoy St Albans 
The BID manages enjoystalbans.com, the city’s  
official visitor website, alongside the @enjoystalbans 
social media channels, promoting St Albans to UK 
and international audiences.

•  43,000 followers across all social media*

•  �3.3m views on @enjoystalbans & @shopstalbans 
accounts*

•  �200,000 web users on enjoystalbans.com*
Pop-up beach 

To attract families during the summer 
period, the BID introduced its first  
pop-up beach at the Civic Centre, 
providing a new and engaging reason  

to visit the city centre.

Visitor Guide 
To support visitor engagement  
offline, 40,000 copies of the  
St Albans Visitor Guide 2025–2026  
were produced and distributed across  
key attractions and tourism points within  
a 2 hour travel time.

National PR 
Extensive PR and advertising 
campaigns secured regional, 
national, and international media 
coverage, including features in 
major newspapers The Guardian, 
The Sun, Express Newspaper and 
The Telegraph, and appearances on 
podcasts and local radio.

Street Scene and Experience

Gold Winner - National BID Awards 2026
Best Event of the Year

11 freestanding Christmas motifs,  
3 Valentine’s motifs

New angel wings located at 
the junction of Catherine 
Street and Drovers Way 
were switched on again 
for Valentine’s Month 

of Love campaign in 
February ’26. 

Themed Days
2 crazy golf days & 15 beach days

Christmas Tree 
For the second year, the BID Christmas tree 
took pride of place outside the museum,  
with Christmas illuminations 
and 11 motifs for selfie 
photo opportunities.

Alban Day: Pilgrimage & Festival
New large scale event

Benches 
Addressing the long-term  
need for more public seating, 
the BID installed four benches 
in Market Place and secured 
the council’s commitment to their 
ongoing maintenance. 



Safety & Security

Business Crime Safety Day 
In partnership with the Police, the BID 
helped to deliver a Business Crime 
Partnership Safety Day, offering free 
security advice to local businesses. The Eastern 
Cyber Resilience Centre and local police officers provided 
businesses with cyber security awareness, guidance and 
practical tips.

Gift Card 
The St Albans Gift Card 
scheme, encourages spend 
within the BID area and 
achieved a strong uptake for 
end-of-term teacher gifts.

BID Benefits Card 
BID Benefits is for BID area 
businesses and their staff  
to enjoy B2B benefits.  
Card holders can receive 
exclusive offers and discounts 
at local businesses.

Drovers Way mural 
Placemaking and cultural initiatives  
contributed to city vibrancy.  
We collaborated with Bar Meze,  
Waddington Road businesses and  
Collective Gallery for two new murals  
along Drovers Way providing a bright  
and colourful welcome to a previously lack lustre area. 

Blue Plaque Trail 
The BID sponsored the  
George Street Heritage Blue Plaque Trail,  
with a group from the St Albans and  
Hertfordshire Architectural and  
Archaeological Society (SAHAAS).

Business Week and TEDx 
Business events sponsorship included TEDx St Albans at 
the Alban Arena, the St Albans and District Chamber of 
Commerce’s stimulating and informative Business Week, 
and the launch of the BID’s first social event hosted by Côte.

We were delighted that three local business leaders,  
Deryane Tadd of The Dressing Room, 
Sean Hughes of The Dylans Group,  
and Marilyn Bell of SA Law shared  
their business stories and tips with  
us at the well-attended 2026 AGM  
at Saint & Sinner.

BID Manager Vivien Cannon 
receives the Annual Award

JAG Market Stalls
BID participates in the  
Joint Action Group (JAG) 
within the Community Safety 
Partnership and coordinated 
attendance of the market to 
bring safety services directly 
into the city centre.

The BID works closely with the Police and key stakeholders supporting both daytime and night time 
economy businesses to reduce crime and help keep their business, staff and customers safe.  
A core focus is providing practical tools, intelligence sharing, and coordinated initiatives that  
help businesses operate safely and confidently.

We strive to ensure the city continues to thrive as a premier, vibrant and viable place to do business,  
for residents to live, business employees to work, and visitors to enjoy as a stimulating destination.

Business & Community

•  �100 Selecta DNA Property Marking Kits
•  �500 Secure Asset Register stickers  
•  �500 Drink Safe Test strips & 500 Spikey  

bottle tops
•  �1 St Albans Community Safety Partnership 

Annual Award for partnership working with  
the Police

•  �220 LED bulbs used to improve night time 
safety lighting in Waddington Road 

•  �2 new street murals 
•  �88 BID businesses benefitting from the  

BID & KP Waste preferential fee agreement  
– an increase of nearly 25%

•  �623 bin/sacks collections per week 
•  �66 Gift Card accepting businesses 
•  �14 BID Benefits offers, 359 free benefit cards 

distributed to BID members’ staff



To read the full annual report, 
please scan the QR code or visit 
stalbansbid.com

@stalbansbid /st-albans-bid

Financial Summary
 
The majority of levy was again spent on delivering our  
four key objectives. 

We upped our focus on safety and security for  
businesses, staff and customers across the city, with  
minimal cost. This included providing tools for daytime 
and nighttime economy businesses, which was 
recognised with the Community Safety Partnership Award 
from Herts Police for our continued support. 

The Board took the decision to significantly reduce 
the sponsorship for the events owned and managed by 
St Albans District Council, instead using your levy income 
to manage and deliver our own events during significant 
periods throughout the year.

Additional funding from reserves were also 
invested for the delivery of these new or 
reinvigorated events such as Alban 
Day: Pilgrimage and Festival and the 
Samuel Ryder inspired Crazy Golf 
activity, as well as new illuminations for 
Valentine’s Day and Christmas. 

The original income budget for year 
4 (2025/26) as detailed in the Business 
Plan was £535,910. Changes to rateable 
values meant more businesses were 
obligated to pay the levy and therefore the total 
BID income increased for the year.

If you have any suggestions or comments on any of our 
work, please get in touch. We’d love to hear from you. 

Alison Berneye
CEO of St Albans City Centre BID

Estimated Budget Actual

Income

Levy Collection @ 94% £592,540 £554,558

Expenditure

Objective 1 Marketing & Destination Management £126,690 £115,039

Objective 2 Street Scene & Experience £97,257 £75,341

Objective 3 Safety & Security £76,782 £13,872

Objective 4 Business & Community £76,782 £45,776

Management Costs, Administration, Office £103,468 £99,394

Levy Collection Costs £15,918 £16,854

Contingency £25,204 £25,204

Total £522,101 £391,480

*All data included covers the period up to December 2025.
St Albans BID, T/A St Albans City Centre BID (BID), is a business led, business funded, not-for-profit organisation. 
To find out more about us and our volunteer Board of Directors visit stalbansbid.com 

How your Levy was spent 
Predicted for the year end at 31st March 2026

Marketing & Destination Management 29%
Street Scene & Experience 19%
Safety & Security 4%
Business & Community 12%
Overheads 25%
Levy Collection 4%
Contingency 6% 

Who is paying the Levy 
by sector?

Retail 22.4%
Food & Beverage 21.3%
High Street Service 17.1%
Other/Office Based 9.4%
Personal Care/Cosmetics 8%
Property 4.7%
Entertainment/Leisure 3.1%
Accommodation 2.5%
Law Firm 1.9%
Technology 1.9%
Art 1.3%
Charity 1.2%
Financial 1.1%
Marketing & Advertising 1%
Insurance 1%
Travel 0.9%
Recruitment 0.9%
Architects 0.3%


